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Timely Information Improves African Markets 
“Market information 
improvement is 
difficult but the 
payoff is significant”. 
 
Pedro Arlindo,  Ministry 
of Agriculture, 
Mozambique 

 
 

ange Information with Wholesaler Traders in Xai-Xai City, Mozambique 

emonstrates that sustainability of information services derives from private and 
ion  

 
ets serve both private and public economic interests best when participants are 
ly and accurate information about supply and demand conditions and related future 
fect or be needed to improve the markets.  But high payoff alone does not easily result 
rovide market information.  In fact, putting into place and sustaining ways to provide 
f the most difficult building blocks for well functioning food and agricultural markets 
pens because information has fundamental characteristics of public goods, meaning it 
possible to produce for private profit because there are often not workable ways to 
ation’s large beneficial effects on all participants.  It is also a long-term process 
mation is skill and quality intensive, requiring well trained and experienced market 
te methods for obtaining measures of basic operation.  

engthen food system performance in African countries, USAID Washington and 
issions in Africa put into place the Food Security III Cooperative Agreement with 

versity.  Managed in the EGAT Bureau in close cooperation with Africa Bureau/SD, 
e of work carried out in Mali, Mozambique and Zambia has focused on strengthening 
ountry-level marketing information systems and making related contributions towards 
vements.  This work grew from USAID and host country realization that (1) 
nors needed timely information on effective policies to promote stronger economic 
how price and supply conditions were evolving in the new context of broad-based 
nd (2) private sector actors, including consumers, needed timely, accurate, and low-
operate effectively in a liberalized market and to make new private investments. 

t efforts has produced country-level benefits from improved market functioning and 
factors responsible for building sustainable market information systems with strong 
erships.  A USAID and CIPE (Center for International Private Enterprise) sponsored 
view host-country and Michigan State University market information experiences in 
 and Zambia.  Guidelines downloadable from the FS III Project website were 
se deliberations and highlight six strategic factors for developing successful market 
s:  1)  a minimum political commitment to a vision of serving bot public and private 
ersistent financial assistance by local, national and donor participants;  3)  constant 
ssment of user information and analysis needs;  4)  strong local capacity to acquire 

ledge for user decisions;  5)  strong human capacity for managing with a results 
)  an effective institutional “home” for maintaining and active and timely service 

http://www.aec.msu.edu/agecon/fs2/mis_dev/index.htm

