





Market channel shares by food group, urban Zambia 2008/08

Food Group

Staples
Dairy

Meat
Vegetables
Fruit
Pulses
Other
Overall

Market Outlet

Indep.
Super- Super- Other
market  markets & Open minor

Chains  Mini-marts Grocers Market Ka Sector Butchery  outlets

———————————————— % of total expenditure within the food group -----------------

8.8% 2.2% 43.8% 17.7% 22.0% 0.2% 5.3%
19.6% 4.1% 38.7% 7.8% 23.4% 3.2% 3.2%
7.1% 1.6% 5.2% 37.8% 12.8% 28.0% 7.6%
1.0% 0.8% 0.4% 67.6% 27.9% 0.0% 2.3%
11.1% 1.9% 0.9% 55.7% 28.1% 0.0% 2.2%
3.2% 1.2% 5.3% 74.6% 13.7% 0.0% 2.0%
6.7% 1.6% 29.9% 17.6% 26.3% 0.0% 17.9%
7.3% 1.8% 21.8% 31.2% 21.7% 7.3% 9.0%
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Market channel shares by food group, urban Zambia 2008/08

Market Outlet

Indep.
Super- Super- Other
market  markets & Open minor

Food Group Chains  Mini-marts Grocers Market Ka Sector Butchery  outlets
———————————————— % of total expenditure within the food group -----------------

Staples 8.8% 22%  438%  17.7%  22.0% 0.2% 5.3%
Dairy 19.6% 41%  38.7% 78%  23.4% 3.2% 3.2%
Meat 7.1% 1.6% 520  37.8%  12.8%  28.0% 7.6%
Vegetables 1.0% 0.8% 04%  67.6%  27.9% 0.0% 2.3%
Fruit 11.1% 1.9% 0.9%  55.7%  28.1% 0.0% 2.2%
Pulses 3.2% 1.2% 53%  74.6%  13.7% 0.0% 2.0%
Other 6.7% 1.6% 299%  17.6%  263% 0.0%  17.9%
Overall 7.3% 18% | 21.8%  312%  21.7% | 7.3% 9.0%

Market channel shares by total expenditure quintile,

urban Zambia 2008/08
Market Outlet
Mean per Indep.
Per capita capita Super- Super-
income income market markets & Open
quintile (USD) Chains Mini-marts Grocers Market Ka Sector Butchery
———————————————— % of total expenditure over all FFV items -----------
1 (lowest) 256 0.4% 0.0% 0.2% 67.8% 29.0% 0.0%
2 437 0.2% 0.0% 0.1% 69.4% 27.3% 0.0%
3 638 0.7% 0.0% 0.6% 72.6% 23.9% 0.0%
4 974 2.2% 1.1% 0.4% 63.4% 30.6% 0.0%
5 (‘highest) 2,582 9.1% 3.1% 1.0% 57.7% 27.3% 0.0%

Overall 977 3.1% 1.1% 0.5% 65.5% 27.6% 0.0%
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=> Ouality deterioration
= = Probable low returns

Mean margin: 226%
=> Small scale
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