








Market share of retail channels by food group,
Nairobi 2003 & urban Zambia 2007708

Kenya (Nairobi) 2003

Super- Small Other

Food market super- Open minor

Group Chains market Duka/shop Market  Kiosk  Butchery outlets
---------------- % of total expenditure within the food group -----------------

Staples 21.0% 12.9% 49.5% 6.4% 8.1% 0.0% 2.2%
Dairy 13.9% 2.1% 55.4% 0.0% 10.8% 0.0% 17.8%

Meat 3.9% 0.4% 8.9% 11.5% 3.9% 68.4% 3.1%

FFV 4.4% 0.3% 0.7% 56.4% 35.7% 0.0% 2.6%

Overall 11.5% 4.8% 28.7% 18.7%  14.3% 16.7% 5.4%

Zambia (four cities) 2007/08
Indep.

Super- Super- Other

Food market  markets & Open Ka minor
Group Chains Mini-marts Grocers Market  Sector Butchery outlets

---------------- % of total expenditure within the food group -----------------

Staples 8.8% 2.2% 43.8% 17.7% 22.0% 0.2% 5.3%
Dairy 19.6% 4.1% 38.7% 7.8%  23.4% 3.2% 3.2%
Meat 7.1% 1.6% 52% 37.8% 12.8% 28.0% 7.6%
Fresh Veg 1.0% 0.8% 04% 67.6% 27.9% 0.0% 2.3%
Fresh Fruit 11.1% 1.9% 0.9% 55.7% 28.1% 0.0% 2.2%
FFV 3.1% 1.1% 0.5% 655% 27.6% 0.0% 2.3%
Pulses 3.2% 1.2% 53% 74.6% 13.7% 0.0% 2.0%
Other 6.7% 1.6% 29.9% 17.6%  26.3% 0.0% 17.9%
Overall 7.3% 1.8% 21.8%  31.2% 21.7% 7.3% 9.0%

Sources: Kenya: Tegemeo Institute/MSU Urban Household Survey, 2003; Zambia: Central Statistical
Office/FSRP/MSU Urban Household Consumption Survey, 2007/08
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---------------- % of total expenditure within the food group -----------------

Staples 21.0% 12.9% 49.5% 6.4% 8.1% 0.0% 2.2%
Dairy 13.9% 2.1% 55.4% 0.0% 10.8% 0.0% 17.8%

Meat 3.9% 0.4% 8.9% 11.5% 3.9% 68.4% 3.1%

FFV 4.4% 0.3% 0.7% 56.4%  35.7% 0.0% 2.6%

Overall 11.5% 4.8% 28.7% 18.7% 14.3% 16.7% 5.4%

Zambia (four cities) 2007/08
Indep.

Super- Super- Other

Food market  markets & Open Ka minor
Group Chains  Mini-marts Grocers Market  Sector Butchery outlets

---------------- % of total expenditure within the food group -----------------

Staples 8.8% 2.2% 43.8% 17.7% 22.0% 0.2% 5.3%
Dairy 19.6% 4.1% 38.7% 7.8% 23.4% 3.2% 3.2%
Meat 7.1% 1.6% 52% 37.8% 12.8% 28.0% 7.6%
Fresh Veg 1.0% 0.8% 0.4% 67.6% 27.9% 0.0% 2.3%
Fresh Fruit 11.1% 1.9% 09% 55.7% 28.1% 0.0% 2.2%
FFV 3.1% 1.1% 05% 65.5% 27.6% 0.0% 2.3%
Pulses 3.2% 1.2% 53% 74.6% 13.7% 0.0% 2.0%
Other 6.7% 1.6% 29.9% 17.6%  26.3% 0.0% 17.9%
Overall 7.3% 1.8% 21.8% 312% 21.7% 7.3% 9.0%

Sources: Kenya: Tegemeo Institute/MSU Urban Household Survey, 2003; Zambia: Central Statistical
Office/FSRP/MSU Urban Household Consumption Survey, 2007/08
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Food market super- Open minor

Group Chains market Duka/shop Market  Kiosk  Butchery outlets
---------------- % of total expenditure within the food group -----------------

Staples 21.0% 12.9% 49.5% 6.4% 8.1% 0.0% 2.2%
Dairy 13.9% 2.1% 55.4% 0.0% 10.8% 0.0% 17.8%
Meat 3.9% 0.4% 8.9% 11.5%  3.9% 68.4% 3.1%
FFV 4.4% 0.3% 0.7% 56.4% 35.7% 0.0% 2.6%
Overall 11.5% 4.8% 28.7% 18.7% 14.3% 16.7% 5.4%
| Zambia (four cities) 2007/08 |
Indep.

Super- Super- Other

Food market  markets & Open Ka minor
Group Chains Mini-marts Grocers Market  Sector Butchery outlets

---------------- % of total expenditure within the food group -----------------
Staples 8.8% 2.2% 438% 17.7% 22.0% 0.2% 5.3%
Dairy 19.6% 4.1% 38.7% 7.8%  23.4% 3.2% 3.2%
Meat 7.1% 1.6% 52% 37.8% 12.8% 28.0% 7.6%
Fresh Veg 1.0% 0.8% 0.4% 67.6% 27.9% 0.0% 2.3%
Fresh Fruit 11.1% 1.9% 0.9% 55.7% 28.1% 0.0% 2.2%
FFV 3.1% 1.1% 0.5% 655% 27.6% 0.0% 2.3%
Pulses 3.2% 1.2% 53% 74.6% 13.7% 0.0% 2.0%
Other 6.7% 1.6% 29.9% 17.6%  26.3% 0.0% 17.9%
Overall 7.3% 1.8% 21.8%  31.2% 21.7% 7.3% 9.0%
Sources: Kenya: Tegemeo Institute/MSU Urban Household Survey, 2003; Zambia: Central Statistical

Office/FSRP/MSU Urban Household Consumption Survey, 2007/08
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Super- Super- Other

Food market  markets & Open Ka minor
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Staples 8.8% 2.2% 43.8% 17.7% 22.0% 0.2% 5.3%
Dairy 19.6% 4.1% 38.7% 7.8% 23.4% 3.2% 3.2%
Meat 7.1% 1.6% 5.2% 37.8% 12.8% 28.0% 7.6%
Fresh Veg 1.0% 0.8% 04% 67.6% 27.9% 0.0% 2.3%
Fresh Fruit 11.1% 1.9% 0.9% 55.7% 28.1% 0.0% 2.2%
FFV 3.1% 1.1% 0.5% 65.5% 27.6% 0.0% 2.3%
Pulses 3.2% 1.2% 5.3% 74.6% 13.7% 0.0% 2.0%
Other 6.7% 1.6% 29.9% 17.6%  26.3% 0.0% 17.9%
Overall 7.3% 1.8% 21.8% 31.2% 21.7% 7.3% 9.0%

Sources: Kenya: Tegemeo Institute/MSU Urban Household Survey, 2003; Zambia: Central Statistical
Office/FSRP/MSU Urban Household Consumption Survey, 2007/08
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Staples 21.0% 12.9% 49.5% 6.4% 8.1% 0.0% 2.2%
Dairy 13.9% 2.1% 55.4% 0.0% 10.8% 0.0% 17.8%
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4.4% 0.3% 07% [ 56.4% 35.7%< 0.0%  2.6%
Overall 11.5% 4.8% 28.7% 18.7%  14.3% 16.7% 5.4%
Zambia (four cities) 2007/08
Indep.

Super- Super- Other

Food market  markets & Open Ka minor
Group Chains Mini-marts Grocers Market  Sector Butchery outlets

---------------- % of total expenditure within the food group -----------------

Staples 8.8% 2.2% 438% 17.7% 22.0% 0.2% 5.3%
Dairy 19.6% 4.1% 38.7% 7.8%  23.4% 3.2% 3.2%
Meat 7.1% 1.6% 52% 37.8% 12.8% 28.0% 7.6%
Fresh Veg 1.0% 0.8% 0.4% 67.6% 27.9% 0.0% 2.3%
Fresh Fruit 11.1% 1.9% 0.9% 55.7% 28.1% 0.0% 2.2%
FFV 3.1% 1.1% 0.5% 655% 27.6% 0.0% 2.3%
Pulses 3.2% 1.2% 53% 74.6% 13.7% 0.0% 2.0%
Other 6.7% 1.6% 29.9% 17.6%  26.3% 0.0% 17.9%
Overall 7.3% 1.8% 21.8%  31.2% 21.7% 7.3% 9.0%

92%

Sources: Kenya: Tegemeo Institute/MSU Urban Household Survey, 2003; Zambia: Central Statistical
Office/FSRP/MSU Urban Household Consumption Survey, 2007/08
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Kenya (Nairobi) 2003

Super- Small Other

Food market super- Open minor
Group Chains market Duka/shop Market  Kiosk  Butchery outlets

---------------- % of total expenditure within the food group -----------------
Staples 21.0% 12.9% 49.5% 6.4% 8.1% 0.0% 2.2%
Dairy 13.9% 2.1% 55.4% 0.0% 10.8% 0.0% 17.8%
Meat 3.9% 0.4% 8.9% 11.5% 3.9% 68.4% 3.1%
FFV 4.4% 0.3% 0.7% 56.4%  35.7% 0.0% 2.6%
Overall 11.5% 4.8% 28.7% 18.7% 14.3% 16.7% 5.4%
Zambia (four cities) 2007/08
Indep. . .

Super- Super- Market expansion, not just capture Other

Food market  markets & Open Ka minor
Group Chains  Mini-marts Gioés Market  Sector  Butchery outlets

---------------- expenditure within the food group -----------------

Staples 8.8% 43.8% 17.7% 22.0% 0.2% 5.3%
Dairy 19.6% 38.7% 7.8% 23.4% 3.2% 3.2%
Meat 7.1% 52% 37.8% 12.8% 28.0% 7.6%
Fresh Veg 1.0% . 04% 67.6% 27.9% 0.0% 2.3%
Fresh Fruit 11.1% 1.9% 09% 55.7% 28.1% 0.0% 2.2%
FFV 3.1% 1.1% 05% 65.5% 27.6% 0.0% 2.3%
Pulses 3.2% 1.2% 53% 74.6% 13.7% 0.0% 2.0%
Other 6.7% 1.6% 29.9% 17.6%  26.3% 0.0% 17.9%
Overall 7.3% 1.8% 21.8% 312% 21.7% 7.3% 9.0%

Sources: Kenya: Tegemeo Institute/MSU Urban Household Survey, 2003; Zambia: Central Statistical
Office/FSRP/MSU Urban Household Consumption Survey, 2007/08







Fresh produce market share of retail channels by income
quintile, Nairobi 2003 & urban Zambia 2007/08

Kenya (Nairobi) 2003

Mean
Total Per per
capita capita Super- Small Other
income income market Super- Duka/ Open minor
quintile (USD) Chains markets shop Market Kiosk Butcher  outlet
---------------- % of total expenditure over all FFV items -----------------
1 (lowest) 96 0.0% 01% 0.2% 53.3%  42.9% 0.0% 3.6%
2 249 0.0% 04% 1.3% 56.7% 38.0% 0.0% 3.6%
3 436 0.0% 0.6%  0.0% 64.3% 33.9% 0.0% 1.1%
4 774 1.0% 01% 0.3% 50.3%  38.3% 0.0% 1.0%
5 (highest) 3,593 14.9% 0.1% 1.3% 48.9% 30.8% 0.0% 4.0%
Overall 1,027 4.4% 03% 0.7% 56.4% 35.7% 0.0% 2.6%
Mean Zambia (four cities) 2007/08
total per
Total per capita Indep.
capita expendit  Super- Super- Other
expenditure ure market  markets & Groce Open Ka minor
quintile (USD) Chains  Mini-marts rs Market Sector  Butcher  outlet
---------------- % of total expenditure over all FFV items -----------------
1 (lowest) 256 0.4% 0.0% 0.2% 67.8%  29.0% 0.0% 2.6%
2 437 0.2% 0.0% 0.1% 69.4%  27.3% 0.0% 2.9%
3 638 0.7% 0.0% 0.6% 72.6%  23.9% 0.0% 2.2%
4 974 2.2% 1.1% 0.4% 63.4%  30.6% 0.0% 2.3%
5 (highest) 2,582 9.1% 3.1% 1.0% 57.7% 27.3% 0.0% 1.7%
Overall 977 3.1% 1.1% 0.5% 65.5% 27.6% 0.0% 2.3%
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quintile, Nairobi 2003 & urban Zambia 2007/08

Kenya (Nairobi) 2003

Mean
Total Per per o
capita capita | Super- Small Top quintile! Other
income income market Super- Duk Open minor
quintile (USD) Chains markets p Market Kiosk Butcher outlet
---------------- al expenditure over all FFV items -----------------
1 (lowest) 96 0.0% 0.2% 53.3%  42.9% 0.0% 3.6%
2 249 0.0% 1.3% 56.7% 38.0% 0.0% 3.6%
3 436 0.0% 0.6%  0.0% 64.3% 33.9% 0.0% 1.1%
4 774 1.0% 0.1% 0.3% 59.3% 38.3% 0.0% 1.0%
5 (highest) 3,593 14.9% 0.1% 1.3% 48.9% 30.8% 0.0% 4.0%
Overall 1,027 4.4% 03% 0.7% 56.4% 35.7% 0.0% 2.6%
Mean Zambia (four cities) 2007/08
total per
Total per capita Indep.
capita expendit  Super- Super- Other
expenditure ure market markets & Groce Open Ka minor
quintile (USD) Chains  Mini-marts rs Market Sector  Butcher  outlet
---------------- % of total expenditure over all FFV items -----------------
1 (lowest) 256 0.4% 0.0% 0.2% 67.8%  29.0% 0.0% 2.6%
2 437 0.2% 0.0% 0.1% 69.4% 27.3% 0.0% 2.9%
3 638 0.7% 0.0% 0.6% 72.6%  23.9% 0.0% 2.2%
4 974 2.2% 1.1% 0.4% 63.4%  30.6% 0.0% 2.3%
5 (highest) 2,582 9.1% 3.1% 1.0% 57.7% 27.3% 0.0% 1.7%

Overall 977 3.1% 11% 0.5% 65.5% 27.6% 0.0% 2.3%
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Mean
Total Per per Still 80% at top quintile
capita capita Super- Small Other
income income market Super- Duka/ Open minor
quintile (USD) Chains markets shop Market Kiosk Butcher  outlet
---------------- % of total expendittire over all FFV items -----------------
1 (lowest) 96 0.0% 0.1% 0.2% 3.3% 42.9% 0.0% 3.6%
2 249 0.0% 0.4% 1.3% 56\7% 38.0% 0.0% 3.6%
3 436 0.0% 0.6% 0.0% 64.3 33.9% 0.0% 1.1%
4 774 1.0% 0.1% 0.3% 59.3% c 38.3% 0.0% 1.0%
5 (highest) 3,593 14.9% 0.1% 1.3% | 48.9% 30.8% 0.0% 4.0%
Overall 1,027 4.4% 03% 0.7% 56.4% 35.7% 0.0% 2.6%
Mean Zambia (four cities) 2007/08
total per
Total per capita Indep.
capita expendit  Super- Super- Other
expenditure ure market  markets & Groce Open Ka minor
quintile (USD) Chains  Mini-marts rs Market Sector  Butcher  outlet
---------------- % of total expenditure over all FFV items -----------------
1 (lowest) 256 0.4% 0.0% 0.2% 67.8%  29.0% 0.0% 2.6%
2 437 0.2% 0.0% 0.1% 69.4%  27.3% 0.0% 2.9%
3 638 0.7% 0.0% 0.6% 72.6%  23.9% 0.0% 2.2%
4 974 2.2% 1.1% 0.4% 63.4%  30.6% 0.0% 2.3%
5 (highest) 2,582 9.1% 3.1% 1.0% 57.7% 27.3% 0.0% 1.7%
Overall 977 3.1% 1.1% 0.5% 65.5% 27.6% 0.0% 2.3%
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Kenya (Nairobi) 2003

Mean
Total Per per

capita capita Super- Small Other
income income market Super- Duka/ Open minor
quintile (USD) Chains markets shop Market Kiosk Butcher outlet

---------------- % of total expenditure over all FFV items -----------------
1 (lowest) 96 0.0% 0.1% 0.2% 53.3% 42.9% 0.0% 3.6%
2 249 0.0% 0.4% 1.3% 56.7% 38.0% 0.0% 3.6%
3 436 0.0% 0.6% 0.0% 64.3% 33.9% 0.0% 1.1%
4 774 1.0% 0.1% 0.3% 59.3% 38.3% 0.0% 1.0%
5 (highest) 3,593 14.9% 0.1% 1.3% 48.9% 30.8% 0.0% 4.0%
Overall 1,027 4.4% 03% 0.7% 56.4% 35.7% 0.0% 2.6%

Mean Zambia (four cities) 2007/08
total per

Total per capita Indep. Less dependent on top, but lower overall
capita expendit | Super- Super- Other
expenditure ure market markets & G;c;(% Open Ka minor
quintile (USD) Chains | Mini-marts Market Sector Butcher  outlet

---------------- al expenditure over all FFV items -----------------
1 (lowest) 256 0.4% 0.2% 67.8%  29.0% 0.0% 2.6%
2 437 0.2% 0.1% 69.4% 27.3% 0.0% 2.9%
3 638 0.7%,] . 0.6% 72.6%  23.9% 0.0% 2.2%
4 974 2.2% 1.1% 0.4% 63.4%  30.6% 0.0% 2.3%
5 (highest) 2,582 9.1% 3.1% 1.0% 57.7% 27.3% 0.0% 1.7%
Overall 977 3.1% 1.1% 0.5% 65.5% 27.6% 0.0% 2.3%










Supermarket revolution

“volution of thinking
‘vidence from Kenya and Zambia

Implications
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Probability of prediction error >=20%
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